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Preface 

 
 

 
 

Dear Ladies and Gentlemen 
 

The year 2024 is a time of dynamic changes in the MICE market environment in Poland, caused by political, economic, 
social and technological factors. In parallel with these global changes, the full-scale Russian war in Ukraine continues, 

limiting the predictability of business development in Europe. 
 

In 2024, business tourism in Katowice was also subject to the pressure of the limited city budget for destination 
promotion through events, as well as the increasing competition from other urban centres in Poland with material 

resources and the ambitions of city administrations to organise business events. 
(Gliwice, Szczecin and the increasingly active Krakow). 

 
At the same time, Katowice City Council is making efforts to attract new investors to the city, actively supporting the 

development of culture, science and higher education in the city, and developing leisure attractions for visitors.  
The transport accessibility of Katowice is also increasing by strengthening the city's cooperation  

with the Katowice International Airport,  
as well as through investments by PKP Polskie Linie Kolejowe S.A. 

Such activities can have a positive impact on the business events market, especially in the long term. 
 

In 2024, 5,995 conferences, meetings and other business events will be held in Katowice. 
This is 7.7% less than in 2023 (when there were 6,498 events). 

 
The number of participants in conferences and business events held in Katowice in 2024 was 791,092, which is 5.4% 

more than in the previous year (730,001 people were recorded in 2023). 
 

Meanwhile, the total amount spent by participants in business events and conferences in Katowice 
in Katowice will exceed PLN 284 million in 2024 (PLN 236 million in 2023). 

 
UN Tourism recorded almost 1.4 billion international trips in 2024, which represents 99% of the pre-pandemic (2019) 

global tourist traffic. Business tourism will also return to pre-pandemic levels, but at a slightly slower rate than tourism 
in general. 

 
This report contains an analysis of the business tourism market in Katowice in 2024, together with a calculation of the 

basic economic parameters associated with it. Dr Rob Davidson was asked to comment on this, and he also referred to 
the prospects for the development of this market and the opportunities for the City of Katowice as an attractive 

destination for business tourism in the light of changes in the external environment. 
 

Feel invited to read 
 

Krzysztof Cieślikowski, PhD  
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Introduction  
 
In 2024, nearly 1.4 billion international trips will be made worldwide. This figure represents 99% of the 
trips recorded worldwide in 20191. Europe will remain the world's most visited region, with 747 million 
international arrivals in 2024, up 5% on the previous year. Global tourism is expected to continue to 
grow in 2024, despite political, economic and climate change disruptions2. 
  
It is against this background that the business tourism market (business events, conferences and 
congresses) is also developing, or rather rebuilding and changing internally, constantly under the 
pressure of changes in the external environment that are difficult to predict, especially in the world 
political arena. The development of the MICE market requires long-term planning, both on the part of 
the entities involved in the processes of preparing and implementing events (including cities as tourist 
destinations), as well as on the part of the entities commissioning these events. It seems that the 
turbulent environment shows the importance of business relationships, mutual understanding and 
trust, and these foundations of modern business can be built on face-to-face meetings. 
 
In 2024, Katowice was the European City of Science 2024 (EMN 2024). This title is awarded by the 
European Commission and its achievement is the result of the efforts of the City of Katowice and the 
seven public universities of the Academic Consortium - Katowice City of Science. The events organised 
as part of the project have also had an impact on the city's business tourism market by increasing the 
total number of event participants and popularising the achievements of science through conference 
meetings. 
In addition, in Katowice in 2024, the new M23 Hotel was opened in the city centre, the reconstruction 
of the Hotel Katowice owned by Polski Holding Hotelowy is still ongoing (the hotel will eventually 
operate under the Voco brand, which belongs to the InterContinental Hotels Group - IHG chain), and 
the given Park Inn by Radisson Radisson hotel owned by the Radisson Hotel Group (formerly Best 
Western Premiere) operated under the name Hola Hotel Katowice until mid-2024, and for the last six 
months under the name METROPOL Hotel. New hotel investments have also been announced for 
2024. At Dworcowa 3, near the Monopol Hotel, two Marriott International hotels will be built (a four-
star Tribute Portfolio hotel with 110 rooms and a three-star Fairfield by Marriott hotel with 132 rooms 
and an underground garage, the first of its kind in Poland). The investor is the Epione Group3. 
 
Therefore, it seems that the dynamics of hotel investments confirm the positive attitude of industry 
representatives towards the development of their business in Katowice. The Katowice city 
administration, apart from routine activities aimed at promoting the Katowice destination on the 
business tourism market, is also developing the offer of leisure time attractions for visitors to Katowice 

 
1 World Tourism Barometer, UN Tourism, WTO, Madrid, 2025,  https://www.unwto.org (accessed 30.01.2025) 
2 See Ibid. 
3 See: https://enjoyyourstay.pl  (accessed 20.11.2024) 

https://www.unwto.org/un-tourism-world-tourism-barometer-data
https://enjoyyourstay.pl/rewolucja-na-hotelowej-mapie-katowic/
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on weekends, as well as business people who are interested in extending their stays in the city after 
conferences4.  
Since 2023, the Katowice City Council has been developing a bilingual application called Katowice City 
Break5, which will make it easier for visitors to Katowice to reach and visit the most attractive places 
in the city. 
 
The annual survey of business tourism allows the public administration to plan its activities in terms of 
further involvement in the development of this market. This involvement is both direct (e.g. promotion 
of the city through business events held in the city) and indirect, which consists of supporting other 
areas of the city's functioning that also support the development of business tourism (e.g. 
development of the city's communication infrastructure, strengthening cooperation with Katowice 
Airport, increasing investment attractiveness, etc.). The network of connections established in this 
area during the projects carried out strengthens the trust of the city authorities and business partners, 
and also contributes to the creation of new conferences and business events in the city. 
 
The purpose of this report is to present the supply and demand side of the business events and 
conference meetings market in Katowice in 2024, as well as the general conditions for its functioning. 
In order to achieve this goal, market research was conducted using active (participatory) and passive 
methods of analysis and observation, using secondary sources and own research. When conducting 
this market research and developing its results, the number of conferences and other business events 
(including the number of participants, conference days and duration) held in Katowice in 2024 was 
compared with the previous years. The structure of this market (according to the generally accepted 
criteria described in the study) and the seasonality of demand were subjected to special analysis. 
 
In 2024, participants of selected conference events (congresses in the Congress Centre, conferences, 
workshops and trainings in hotels) were surveyed using a questionnaire as a research tool. The 
conference activity of conference and business event participants was characterised (the total number 
of events they attended in 2024, how many of these events were held in Katowice, what proportion 
of them involved accommodation, etc.), and trends in conference attendance by these study 
participants in comparison with previous years were identified.  
As part of the research on conference participants, the following was also carried out 

• identification of the means of transport used by conference participants in Katowice, 
• opinions about the city as a destination for business tourism, 
• describing the structure and amount of expenses incurred by conference participants in 

Katowice. 
 

Taking into account the information obtained on the total number of events and the number of 
participants in these events in the City of Katowice in 2024, as well as the trend and structure of their 

 
4 see in: K. Cieślikowski: Raport. Turystyka czasu wolnego w Katowicach w 2024. Wydział Promocji UM Katowice, 2024 
5 M. Terech: Katowice mają swoją aplikację. Katowice City Break pomoże zwiedzać nasze miasto. Więcej w: 

https://www.wkatowicach.eu (accessed 17.01.2024) 

https://www.wkatowicach.eu/informacje/index/Katowice-maja-swoja-aplikacje.-Katowice-City-Break-pomoze-zwiedzac-nasze-miasto/idn:5536
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expenditure, the total expenditure of participants in conferences and business events in the City of 
Katowice in 2024 was estimated. 
 
The report consists of an introduction, five parts and a summary. 
The first part refers to the general characteristics of the City of Katowice, with special emphasis on 
current information on hotel accommodation, completed and planned investments, as well as the 
largest conferences and business events to be held in Katowice in 2024. 
The next part is a reference to the terms and concepts used in the report. 
The third part of the report analyses the collected information on conferences and other business 
events held in Katowice in 2024 in comparison with previous years. 
Parts four and five of the study refer to a survey of participants in business events in Katowice. It also 
describes the structure and level of expenditure of participants in conference meetings in Katowice. 
The summary contains the main results of the research into the business tourism market in Katowice, 
taking into account the estimated total expenditure of participants in these events in Katowice in 2024. 
At the end of the study, there are also references to the development prospects of the business 
tourism market in Katowice in the light of the results of the market research and the ongoing internal 
and external changes. 
 
 
 

 
 

Source: UM Katowice, Wydział Promocji  
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1 Katowice – a city of conference meetings and business events 

1.1 Katowice for developing the business events industry  
 
In the ranking of the competitiveness of Polish cities in the international business events market, 
Katowice is considered one of the most attractive destinations.6  
When describing a city, taking into account selected factors of destination attractiveness in the 
business tourism market7, one can refer to current variables that directly influence the attractiveness 
of a destination for organising business events and conferences (location, investment attractiveness, 
social conditions for functioning and development, as well as hotel and conference infrastructure, 
communication/transport accessibility). 
Katowice is a city located in the centre of one of the largest urban agglomerations in the European 
Union and the 288th largest in the world8. It is the administrative capital of the Silesian Voivodeship, 
the most attractive region in Poland to invest in9. The city of Katowice is the most attractive in Poland 
in terms of its strategy for attracting foreign direct investment in 2024. The city ranked seventh among 
Europe's major cities in 2024 in fDi Intelligence Magazine's "European Cities and Regions of the Future 
2024" ranking, which assesses the attractiveness of cities for foreign direct investment10. Furthermore, 
in the ranking of the best provincial cities to live in in 2024, Katowice came fourth in Poland11. 
Katowice, for many years a city of heavy industry and coal mining, has always been a destination for 
business trips, business events and conferences. From 6 to 11 November 1884, the Lovers of Zion 
movement met in Katowice, at that time on the border of three partitions. This event, known as the 
Katowice Conference, was the beginning of the idea of establishing the State of Israel. The city of 
Katowice as a place for conferences and other business events developed along with the economic 
development of this part of Europe and the development of communications (mainly rail, road and 
later air). Hotels (the first in 1848 - Hotel Welt) and offices (e.g. IBM opened its office in Katowice in 
1936) were built for a growing number of investors interested in developing business in this region12. 
In the post-war years, many venues were built (including the Spodek Arena). In the first decade of the 
21st century, the city centre was reconstructed (including the "Cultural Zone" project, which included 
the renovation of the Spodek Arena, the construction of the International Congress Centre, the seat of 

 
6 See in: N. Piechota, P. Zmyślony: Competitiveness of Polish cities in the international meetings market. W: F. Dias (Ed.), A 

pathway for the new generation of tourism research – Proceedings of the EATSA Conference, APTUR – Associação 
Portuguesa de Turismologia, 2016, pp. 119–131.  

7 See in: K. Cieślikowski: Rynek turystyki konferencyjnej. Tom I. Podstawy teoretyczne. Funkcjonowanie i rozwój na świecie. 
AWF Katowice, Katowice 2014, s. 145; M. Kachniewska: Czynniki wyboru lokalizacji konferencji i kongresów w ocenie 
polskich organizatorów. w: Zarządzanie i organizacja w przemyśle spotkań w Polsce. Teoria i praktyka, Vistula, 
Warszawa, 2014, s. 37 – 49, N. Piechota: Rola convention bureau w kształtowaniu konkurencyjności miasta. Uniwersytet 
Ekonomiczny w Poznaniu, Poznań 2021, p. 81 

8 por. Report. Demographia World Urban Areas. (Built Up Urban Areas or World Agglomerations), 19th Annual Edition: 
2023.09. New York 2023 

9 see in: Atrakcyjność inwestycyjna województw i podregionów Polski 2016. Red.: S. Szultka, IBnGR, Gdańsk, Fundacja Konrada 
Adenauera w Polsce, Warszawa 2016, s. 9 

10 see in: European Cities and Regions of The Future 2024. The Best and The Brightest Among Europe’s Investment 
Destination. 2024, s. 27, w: www.fDiIntelligence.com (accessed 12.12.2024) 

11 see in: Ranking najlepszych miast do życia dla mieszkańców. w: https://www.bankier.pl (accessed 25.02.2025) 
12 more in: P. Fuglewicz, B. Zagnańska: Spacerownik po Katowicach. Śródmieście, część północna. Wydawnictwo CM, 

Warszawa 2021, pp. 45, 29 

https://www.bankier.pl/
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the Polish National Radio Symphony Orchestra and the Silesian Museum, as well as the reconstruction 
of the Market Square and the area around the Central Railway Station in Katowice). Such development 
of the city was caused by the economic development of the region and social changes.   
 

At present, Katowice has one of the best transport connections in 
Poland, which is particularly important for the organisation of large 
events. Near the city there is a junction of European transport routes 
(A1 and A4 motorways - 20 km from the centre of Katowice). The A4 
motorway runs through the city (the nearest junction is 1.5 km from the 
city centre). There are direct connections to many cities in Poland 
(Warsaw in 2.5 hours, Krakow in 50 minutes) and abroad (including 
Berlin, Budapest, Prague, Vienna). The renovated PKP Katowice Central 

Railway Station and the development of services for passengers at the station or in its vicinity 
encourage people to use this mode of transport to visit the city. 
 
Near the railway station, on Sądowa Street, there is an international bus station from which several 
dozen long-distance buses depart daily to many cities in Poland and almost all of Europe13.  
 
Travelling by car in Katowice is comfortable compared to other cities in Poland. In TomTom's ranking 
of the most congested cities, which includes 12 major Polish cities, Katowice ranks last in the country 
(396th in the world). The average time for driving 10 km is 14 min 11 sec. The level of "congested 
traffic" in Katowice is one of the lowest among large cities14. The rush hours are between 7 and 8 a.m. 
and 3 and 4 p.m. The favourable results of the accessibility of the city of Katowice by car are also shown 
by other rankings15. 
 
Katowice International Airport (Katowice Airport) is located 30 km from 
Katowice and offers daily direct flights to dozens of cities around the 
world. In 2024, a record number of 6 386 145 passengers used Katowice 
Airport in Pyrzowice, which is 777 123 (+13.9%) more than in the same 
period in 2023 (when 5 609 022 passengers used the airport).16.  
It is worth noting that Katowice Airport is the highest passenger airport 
in Poland above sea level, which guarantees the lowest number of foggy 
days per year among Polish passenger airports, as well as safety and 
reliability of on-time landings. Such a location means a high probability 
of punctual arrivals and departures for the most important participants of conferences and business 
events. Currently, Katowice Airport has three terminals with a total capacity of over 8 million 
passengers per year. From December 2023, there will be a direct rail link from Katowice Airport to 

 
13 see in: https://mdakatowice.pl/rozklad-jazdy/ (accessed 18.01.2025) 
14 see in: TomTom Traffic Index 2024, https://www.tomtom.com/traffic-index/ranking/ (accessed 19.02.2025) 
15 see in: The INRIX 2023 Global Traffic Scorecard, http://inrix.com/scorecard/ (accessed 16.02.2024) 
16 por. https://www.katowice-airport.com  (accessed 17.02.2025) 

https://www.katowice-airport.com/pl/nasze-lotnisko/aktualnosci/228
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Częstochowa, Zawiercie and Tarnowskie Góry. The expansion of the airport's car park is underway. In 
the next few years, we plan to invest in the expansion of terminals, car parks and an underground 
passage to the railway station17. The City of Katowice can have a real impact on the timeliness of 
planned and new investments by increasing its ownership share. 

 The country's largest special economic zone (KSSE S.A.) is located 
in Katowice.18. The Katowice Special Economic Zone was ranked 
1st in Europe and 4th in the world in the 2024 FDI Business 
Financial Times ranking of Special Economic Zones19.  
A business-friendly atmosphere is conducive to business tourism. 
The City Council is committed to developing transport 
accessibility, including by air. At the end of 2024, talks began with 
the Upper Silesian Aviation Group (the owner of Katowice 
Airport) about increasing the City of Katowice's share in the 
airport by purchasing shares from Węglokoks Ltd20. This will 

increase the city's control over the development of the airport, taking into account the needs of visitors 
to Katowice and the region. 
 
The key entities for the development of the business tourism 
market are hotels21. A new four-star M23 hotel was opened 
in Katowice in 2024, and the reconstruction of Hotel 
Katowice, owned by Polski Holding Hotelowy, is still 
underway (the hotel will eventually operate under the Voco 
brand, owned by InterContinental Hotels Group - IHG). 
Meanwhile, Hola Hotel Katowice (a four-star hotel) has been 
operating under the Hotel Metropol Katowice brand since 
the middle of the year. New hotel investments have also 
been announced for 2024. Located at Dworcowa Street in 
Katowice, next to the existing Monopol Hotel, two Marriott 
International hotels will be built (a four-star Tribute Portfolio 
hotel with 110 rooms and a three-star Fairfield by Marriott hotel with 132 rooms and an underground 
car park, the first of its kind in Poland). The investor is Grupa Epione22. At the end of 2024, DL Invest 
Group bought the unused Craft office building in Katowice from Ghelamco and plans to turn it into a 

 
17 see in: Lotnisko Katowice planuje inwestycje na ponad półtora miliarda złotych. w: https://investmap.pl (accessed 

10.02.2024) 
18 KSSE S.A. obejmuje swym zasięgiem województwo śląskie oraz 6 powiatów województwa opolskiego. Obecnie działa w niej 

ponad 600 przedsiębiorstw, które łącznie zainwestowały około 50 mld złotych i stworzyły prawie 100 000 miejsc pracy. 
http://ksse.com.pl (accessed 17.02.2025) 

19 see in: Global Free Zone of the Year 2024. Report. October 2024, w: https://www.fdiintelligence.com (accessed 10-01-
2025) 

20 więcej w: https://www.bankier.pl (accessed 10.02.2025) 
21 see in: K. Cieślikowski: Hotele jako kluczowe podmioty w procesie kształtowania oferty na rynku turystyki konferencyjnej. 

W: Turystyka biznesowa. ZN nr 24, WSEI, Warszawa 2010, s. 7–23  
22 see in: https://enjoyyourstay.pl (accessed 20.11.2024) 

https://investmap.pl/lotnisko-katowice-planuje-inwestycje-na-ponad-poltora-miliarda-zlotych.a306496
http://ksse.com.pl/
https://www.fdiintelligence.com/content/rankings-and-awards/global-free-zones-of-the-year-2023-awards-83057
https://www.bankier.pl/wiadomosc/Katowice-kupuja-kolejne-akcje-lotniska-Radni-chca-uniknac-wrogich-przejec-8880801.html
https://enjoyyourstay.pl/rewolucja-na-hotelowej-mapie-katowic/
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mixed-use development, including a hotel under the Crowne Plaza brand of the IHG Hotels & Resorts 
chain23. 
 

In December 2024, there were 25 hotels in Katowice, with 2,649 rooms. 

 
These hotels could accommodate 5,260 guests in these rooms. 

 
The total capacity of conference rooms in Katowice hotels was 4,806 people. 

  

Table 1. Characteristics of hotels in Katowice in December 2024. 
 
 

Hotel 
categorisation 

Number of hotels 

Number 
of hotels 

Number of 
rooms 

Share in  
% 

 Number of beds 
(excluding extra 

beds) 
% 

 Average 
number of 

rooms in hotel 

Average 
number of beds 

5* 1 114 4.3%  216 4.1%  114.0 216.0 
4* 10 1 671 63.1%  3 327 63.3%  167.1 332.7 
3* 7 331 12.5%  627 11.9%  47.3 89.6 
2* 4 289 10.9%  602 11.4%  72.3 150.5 
1* 1 124 4.7%  248 4.7%  124.0 248.0 

bez kategor. 2 120 4.5%  240 4.6%  60.0 120.0 
razem 25 2 649 100.0%  5 260 100.0%  106.0 210.4 

 

Source: K. Cieślikowski - own research 
 
Visitors to Katowice in 2024 could stay in 25 hotels of various categories, including ten four-star hotels. 
Hotels of this standard had a total of 1,671 rooms, which is 63.1% of all hotel rooms in the city. It 
should be emphasised that the average number of rooms in a hotel in Katowice in 2024 was 106 (Table 
1). This result is significantly higher than the Polish average (about 55 rooms per hotel). This means 
that hotels in Katowice are able to accommodate large groups of guests interested in different 
standards of services. These hotels also have conference rooms with a total capacity of 4,809 persons 
(see Annex 1). 
In addition, 17 out of 25 hotels operating in the city of Katowice are hotels belonging to various hotel 
chains, which in 2024 had 2,205 rooms for guests (which is 84.3% of all hotel rooms in the city) and 
4,362 beds (or 82.9% of the total). The high level of hotel networking guarantees a predictable and 
repeatable standard of service for guests who prefer certain hotel chains. In addition, by investing in a 
particular destination, hotel chains themselves become a factor in attracting guests (especially 
business guests) to that city. They have a business customer base and have signed agreements with 
large companies and other institutions whose employees make many business trips, including 
conferences and other business events. 
 

 
23 see in: https://www.e-hotelarz.pl (accessed 15.02.2025) 

https://www.e-hotelarz.pl/artykul/107036/w-katowicach-planowany-jest-crown-plaza/
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It should be remembered that Katowice is the capital of the Silesian Voivodeship province, where there 
are 217 categorised hotels24. Within 1 hour and 20 minutes by car you can reach the borders of this 
province. 
 

In addition to hotels in Katowice, there are many other venues 
available for business events. The largest of them are International 
Congress Centre in Katowice 
(total capacity of rooms in this facility is 15,000 people) and Spodek 
Multifunctional Hall (12,000 people)25. Since 2016, when the operator 
company PTWP Event Center sp. z o.o. took over the management of 
these facilities, they have hosted more than 2 million people26. 
Katowice's National Radio Symphony Orchestra (NOSPR), the Silesian 
Museum, the modern multifunctional building of the Faculty of Law of 

the University of Silesia and many others (including modern conference rooms of other universities) 
can be adapted for large events (including business events). The number of modern office buildings in 
Katowice is also increasing every year27, as well as adapted premises in apartment blocks, where 
conference and training rooms are also available. In 2024, Spółka Restrukturyzacji Kopalń transferred 
7.5 hectares of land in the Nikiszowiec district to the City of Katowice, where the city plans to build a 
technology hub (Katowicki HUB Gamingowo-Technologiczny) with office and conference facilities28. 
 
The existing extensive conference and congress facilities create great opportunities for organising large 
business events and encourage further investment in the Katowice tourism market. 
 
Entrepreneurs from the tourism market are positive about the possibilities of developing their business 
in Katowice (investments in new hotels and restaurants are evidence of this). However, they are 
cautious about implementing their projects. The City of Katowice, apart from its routine activities to 
promote the destination of Katowice on the business tourism market (carried out, among others, by 
the Katowice Convention Bureau and other organisational units of the Katowice City Promotion 
Department)29, The city also cooperates with other cities in Poland and around the world to develop 
the events market (not only business events, but also sports and cultural events). In 2025, the 
construction of a new facility for mainly sports events - the GKS Katowice Municipal Stadium - should 
be completed. The facility will have stands for 14,896 spectators and a sports hall for 2,792 fans, two 
grass training pitches, car parks and minor infrastructure (including conference rooms)30. 

 
24 see in: https://bip.slaskie.pl  (accessed 12.02.2025) 
25 see in: http://www.mckkatowice.pl (accessed 20.01.2025) 
26 see in: https://www.mckkatowice.pl (accessed 20.02.2025) 
27 see in: https://invest.katowice.eu (accessed 20.01.2025) 
28 see in: https://www.portalsamorzadowy.pl/  (accessed 20-01-2025); https://metropoliagzm.pl/ (accessed 18.01.2025) 
29 These include: participation in international conferences, tourism and investment fairs around the world, purchase of 

promotional packages from organisers of events in Katowice from the city's budget, organisation of information stands 
at all major events held at the International Congress Centre, meetings with representatives of the city's hotel industry, 
etc. 

30 see in: https://katowice.naszemiasto.pl/ (accessed 17.02.2025) 

https://bip.slaskie.pl/dzialalnosc_urzedu/turystyka/obiekty_hotelarskie_skategoryzowane
http://www.mckkatowice.pl/pl/fakty-i-liczby/21
https://www.mckkatowice.pl/pl/
https://invest.katowice.eu/infrastruktura-biznesowa/rynek-biurowy/
https://www.portalsamorzadowy.pl/inwestycje/katowice-przejely-za-14-mln-zl-pogorniczne-dzialki-powstanie-na-nich-hub-technologiczny,571140.html
https://metropoliagzm.pl/
https://katowice.naszemiasto.pl/3
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In addition, the City is developing a range of leisure attractions for visitors to Katowice, especially at 
weekends, and for people attending conferences on business, to encourage them to extend their stay 
in the city. The City of Katowice organises study tours for representatives of companies active in the 
business tourism market, journalists from Poland and abroad, and the most important guests of 
Katowice congresses. These activities, supported by reliable and up-to-date information about the 
attractions of Katowice and its surroundings, can contribute to further creating a positive image of the 
City of Katowice and to extending stays or even returning for weekend stays. In addition, the City of 
Katowice is a member of the Silesian Tourist Organisation, which also houses the Silesian Convention 
Bureau, which promotes the Silesian Voivodeship as a destination for organising events. Its activities 
can also influence the recognition of the region and the city. However, most enquiries from organisers 
of large business events are initiated at the level of the City of Katowice and the organiser. Katowice is 
an important place in Europe for the exchange of knowledge, experience and contacts. The 
organisation of events within the European City of Science project together with the universities in 
Katowice shows the important role of the City Council in supporting initiatives and coordinating events. 
 

1.2 The most important business events in Katowice in 2024 and market prospects 
 
In 2024, Katowice hosted a number of important national and international business events and 
conferences. Due to the large number of participants and the importance of the economic entities 
involved, several of them were described in detail. 
 
From 25 to 28 January 2024, the International 
Congress Centre (MCK) in Katowice hosted 4 Design 
Days, a congress dedicated to the real estate 
market, architecture, interiors, design, urban 
development and sustainable development. It was 
the eighth edition of this event in Katowice. Over 
the course of four days in 2024, 14,000 people from 
Poland and abroad took part. These included representatives of investors, developers, renowned 
manufacturers and city authorities. During the congress there were 75 debates with 350 speakers. 
During the congress, 120 exhibitors set up their stands in the exhibition area31. 
 

 
31 see in: https://www.dobrzemieszkaj.pl/  (accessed 20.11.2024) 

https://www.dobrzemieszkaj.pl/design/301/za_nami_8_edycja_4_design_days_podsumowujemy,313265.html
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From 9 to 11 February 2024, the Spodek Arena and the International Congress Centre in Katowice 
hosted the eleventh finals of the Intel Extreme Masters (IEM) international e-sports tournament, 

accompanied by the IEM Expo Katowice 2024 
software and gaming fair.  
The events attracted 68,000 visitors over three 
days32. According to Esports Charts, this year's 
esports tournament reached an average 
audience of 287,177 viewers, which is 20 per 
cent more than the IEM Katowice 2023. The 
Grand Final was watched by 972,119 viewers 
on various streaming channels.33. 
 

 
One of the most important events for the City of Katowice and the economy 
of the region is the European Economic Congress (EEC) held in Katowice every 
year. In 2024, from 7 to 9 May, the next edition will take place in the premises 
of the International Congress Centre and the Spodek Arena, with the 
possibility of online participation. During the three days in Katowice, the 
congress was attended by over 12,000 participants, 650 accredited 
journalists, 1,200 speakers and 180 debates. An important context for the 
16th edition of the Congress was the 20th anniversary of Poland's accession 
to the European Union, and the leitmotif that guided the debates was 
transformation for the future. The Congress was opened by Ursula von der 
Leyen from the European Parliament34.  
 

 
 The 

EuroScience Open Forum 
International Scientific Congress took 
place in Katowice from 12 to 15 June 
2024. It is the largest and most 
important congress in Europe 
dedicated to the debate on scientific 
research and innovation for and with 
society. The event was organised as 
part of the Katowice European City of 

Science project. It was attended by over 3 thousand people. During the congress, 7 plenary sessions 
and 145 presentations were held. 

 
32 see in: https://www.polskieradio.pl/ (accessed 18.01.2025).  
33 see in: https://nerdsfera.eska.pl/  (accessed 23.11.2024) 
34 see in: https://www.eecpoland.eu  (accessed 10.12.2024)  

https://www.polskieradio.pl/399/7979/artykul/3334861,intel-extreme-masters-2024-w-katowicach-odbyla-sie-kolejna-edycja-esportowych-mistrzostw-swiata#:%7E:text=Poza%20wyprzedanymi%20trybunami%2C%20starcia%20w,odwiedzi%C5%82o%20ponad%2065%20000%20uczestnik%C3%B3w
https://nerdsfera.eska.pl/iem-katowice-2024-z-ogromnymi-liczbami-ogladalnosci-spodek-udowodnil-ze-cs2-nie-umiera-aa-5nRU-z12x-bjw4.html
https://www.eecpoland.eu/2024/pl/za-nami-eec-2024/386/
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On 7-10 August 2024, Katowice hosted 
the Wikimania 2024 Congress, attracting 
experts and enthusiasts from all over the 
world and strengthening the city's image 
as a centre of knowledge exchange and 
innovation. Wikimania is an annual 
conference for editors, users and others 
interested in the Wikimedia Foundation's wiki projects. Initially, the conference was exclusively for 
users, developers and people directly involved in Wikipedia and its sister projects35. Over time, the 
conference became more broadly focused on free culture and the free software movement as a whole, 
and sessions began to discuss issues of freedom, collaboration on the Internet, and the possibility of 
sharing resources and experience in running wiki-type sites in academia and business. The conference 
brought together over 2,000 people from more than 130 countries. 
 
The 15th edition of the TOOLEX International Fair of Machine Tools, Tools and Technologies for 
Machining took place from 15 to 17 October in the Katowice International Congress Centre. It was 

accompanied by conferences and workshops. The 
event was attended by 5500 participants. The fair 
hosted 170 exhibitors from many countries, presenting 
state-of-the-art solutions for the metalworking 
industry. The event was accompanied by the 
International Welding Conference and the New 
Industry 4.0 Conference, where nearly 80 experts 
discussed the current challenges of the industry related 
to industrial production36. 

 
The fourteenth edition of the European Congress 
of Small and Medium-Sized Enterprises took place 
on 29-30 October. Since the beginning of the 
event, the organiser has been the Regional 
Chamber of Commerce in Katowice. During the 
congress, the following topics were discussed: 
law and taxes, financing, investments, human 
resources, technological trends, marketing and sales, smart cities for business and international 
cooperation, i.e. entering foreign markets. The event featured more than 100 panel discussions, 
workshops and speeches with 270 speakers and presenters. The number of visitors exceeded 6,500 
from 24 countries37. 

 
35 see in: https://www.24kato.pl (accessed 20.11.2024) 
36 see in: https://www.toolex.pl  (accessed 10.12.2024) 
37 see in: https://ekmsp.eu  (accessed 10.01.2025) 

https://www.24kato.pl/wikimania-katowice-2024
https://www.toolex.pl/
https://ekmsp.eu/
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The 8th Silesian Science Festival took place on 7-9 
December. An event promoting scientific achievements 
and research of Silesian universities. For several days, 
dozens of meetings (workshops, conferences) were held, 
scientific and research centres and cultural institutions 
opened their stands. In the 2024 edition, 67,566 people 
visited the MCK Katowice for three days, 570 organised 
groups registered, 2,719 exhibitors, 995 speakers. 400 
volunteers, 263 members of the information team, 74 
members of the organisation team and 82 supporting 
organisations worked on the organisation. 117 accredited media representatives attended the event. 
The importance of the event for the university and the economy of the region. 
 
In 2025, Katowice will host more business events (trade fairs, exhibitions, congresses, conferences). 
These include 4 Design Days, IEM Expo Computer Games and Software Fair, Health Challenges 
Congress, European Economic Congress, ExpoWELDING International Welding Fair, TOOLEX 
International Fair of Machine Tools, Tools and Machining Technologies, Inventions and Innovation Fair, 

EXPO Katowice International Mining Fair, as well as new 
inter-sectoral events important for the region's 
economy, such as the Congress of the International 
Federation for European Law (FIDE) or the New Mobility 
2025 Congress. This is the largest conference and EXPO 
dedicated to the sustainable development of transport 
in Central and Eastern Europe. 

 
Source: https://kongresnowejmobilnosci.pl 
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2 Fundamental concepts and terminology 
 
As in previous reports on the business tourism market in Katowice, the adopted definitions and criteria 
for dividing this market are based on recommendations found in studies by many authors and 
institutions responsible for collecting data on the tourism market in Poland and abroad. 
Business tourism is defined as the participation of participants/delegates in group meetings (the UN 
WTO has established that the minimum number of persons for a meeting to be considered a group 
meeting is 10) 38  related to the participants' work. It is important to note that the term 'business 
tourism' is narrower than 'business travel'. Davidson emphasises that the term 'business travel' is more 
general and includes all travel the purpose of which is related to the work or business of the traveller. 
Business travel therefore includes 'individual business travel' 39 as well as 'business tourism', i.e. 
travelling to and attending group meetings. 
 
The Poland Convention Bureau (PCB), in its cyclical reports on the meetings industry in Poland, also 
refers to such a division and distinguishes the following four groups of meetings and business events: 
conference/congress, corporate event, incentive event and trade fair/exhibition. Business tourism is 
all business travel for various group meetings, including: group meetings (many types of events, such 
as conferences, training seminars, new product launches or annual general meetings); incentive trips 
(usually luxury trips to attractive destinations, financed by the employer for its employees, as a reward 
for winning a work-related competition or for activities as part of a sales team); exhibitions (including 
trade fairs as well as consumer events); corporate tourism (luxury entertainment offered by companies 
to their most valuable clients or potential clients during prestigious sporting and cultural events). 
 
The PCB has divided the facilities for conferences, meetings and other business events into four groups: 

- Exhibition/Congress Centre (Exhibition/Congress Centre built for a specific purpose, without 
accommodation), 

- Hotel (hotel with meeting rooms, accommodation is provided and made available together 
with the meeting rooms) 

- Special event facility/room (special event facility/room - without accommodation but with 
meeting rooms; may be a facility built or converted for special events, restaurant, bar, film 
studio, public park, castle, sports facility, etc.) - but does not include exhibition/congress 
centres built for a specific purpose 

- University (college with meeting rooms, educational institution with or without 
accommodation - e.g. accommodation in dormitories). 
 

 
38 por. Global Report on the Meetings Industry, UN WTO, Madrid 2014, p. 10; Measuring the Economic Importance of the 

Meetings Industry. Developing a Tourism Satellite Account Extension. UN WTO, Madrid 2006, p. 13 
39 Individual business trips are characterised by a lack of freedom to choose the place and time of their execution, they are 

routine - carried out as part of official duties, often undertaken alone (presentations, consultations, research, one-to-
one meetings). 



 
 

 

  

 

 
 

16 

      
There are also more detailed classifications of venues, taking into account the specific characteristics 
of regions (e.g. in a study by the Silesian Convention Bureau of the Silesian Tourist Organisation, the 
venues analysed were divided into seven categories, including: accommodation, conference and 
exhibition centres, cultural venues, sports venues, universities and educational institutions, catering, 
other venues)40. 
 
The term 'conference, meeting or other business event' as used in this report refers to a meeting of a 
group nature (at least 10 people), lasting at least 4 hours and taking place away from the principal's 
premises41. Such meetings vary in terms of: duration, number of participants, physical size, purpose 
and subject matter of the proceedings, degree of formalisation. Accordingly, a distinction is made 
between: congresses, conventions, conferences, forums, meetings, conventions, symposia, seminars 
or training courses, workshops, galas or conclaves. In this report, meetings and other business events 
include all these types of meetings, as well as trade or promotional fairs and exhibitions, both open 
and closed42.  
The term 'conference delegate' refers to both 'business tourists' (a business traveller attending a 
conference who meets the definition of a tourist according to the terminology recommended by the 
UNWTO, i.e. who is away from his/her usual place of residence for at least 24 hours and uses public 
accommodation facilities) and other persons who, for business purposes, attend a group meeting (as 
described above) at a conference venue and do not stay overnight at the venue visited (day visitors), 
but use the conference services and infrastructure prepared for these meetings.  
 
The business tourism market in terms of entities consists of the following groups of players: 

- Group I - producers/providers of subcontracted services (accommodation, meeting and event 
venues, transport, catering, support services; other local entrepreneurs - occasionally involved 
in the organisation of business events) 

- Group II - specialised intermediaries acting on behalf of principals and institutions acting on 
behalf of producers/suppliers of subcontracted services.  

- Group III - institutional purchasers (non-profit organisations, public administration, 
companies) and conference participants43. 

 
It should be noted that the business tourism market is dominated by institutional demand, which is 
identified / reported earlier than individual demand. However, conference attendees (delegates) have 
a certain choice of different ancillary services, modes of access, as well as different meeting formats, 
venues, attendance costs and delivery times. When choosing a meeting, they are guided by official 

 
40 more in: K. Cieślikowski, P. Piotrowski: The supply side of the business events market in the Silesian Voivodeship. 

Facilities for business events. A report. University of Economics in Katowice, Centre for Research and Development, 
Katowice 2024 

41 according to: Measuring the Economic Importance of the Meetings Industry – Developing a Tourism Satellite Account 
Extension. World Tourism Organization, Madrid, Spain, 2006, p. XII 

42 The term 'open meetings’ refers to conferences and other business meetings that are open to all interested persons, while 
the term 'closed' refers to conference meetings that are only open to a specific group of eligible persons (often by 
invitation by name). 

43 See in: K. Cieślikowski: Business Tourism Management. Selected global and local issues. AWF Katowice 2015, p. 27-30 
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motives for participation as well as unofficial (individual) motives, which were also assessed in the 
report. The analysis of the preferences and behaviour of conference meeting attendees, as well as 
their expectations and expenditures, is an interesting research topic, especially for those who manage 
different market units operating in the business tourism market. 
 
The business tourism market in this report is presented in terms of the main venues (44 entities from 
the City of Katowice, including hotels, congress centres, universities, cultural venues), the number of 
business and conference events held in them, the number of participants in these events, as well as 
the structure and volume of spending by these participants. 

3 Meetings and business events in Katowice 
 

3.1 Methodology of market research for estimating the demand realised on the market 
of conferences, meetings and business events in the City of Katowice. 

 
The research on the business tourism market in Katowice was carried out by counting the number of 
congresses and other business events that will take place in the city in 2024, as well as by means of 
direct interviews with participants in selected events (fairs, congresses, conferences, workshops, 
seminars/trainings).  
In order to be able to compare the results obtained with other cities, the Katowice research used the 
selection criteria and event nomenclature recommended by the Poland Convention Bureau, operating 
within the Polish Tourism Organisation (POT). However, in the Katowice research, the minimum 
number of participants in a group of people at a counted meeting was maintained at the level of at 
least 10 people (used in previous years in the studies of the Katowice Convention Bureau, POT and 
further recommended by the UN WTO). This is necessary to show trends in the business tourism 
market in Katowice and to include the results of market research from previous years in the analysis. 
 
Since the beginning of October 2024, direct contact has been established with 36 managers of 44 
venues that are key to the conference and business events market in Katowice. Their potential to serve 
business visitors was verified. Subsequently, forms were sent out to count the events that will take 
place in 2024 in their material resources (respondents indicated the number of business events and 
conference meetings in each month of 2024, divided into one-day and longer events, as well as the 
number of participants in these events). At the end of December 2024 and in January 2025, completed 
forms with detailed or general characteristics of conference meetings and business events were 
received from 18 venues. These venues have conference rooms and other facilities that are also used 
for business meetings. 
 
Electronic contact with venues (including telephone interviews and face-to-face meetings) provided 
information on business events from a total of 44 venues, including: 

- 4 venues - exhibition/congress centre, 
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- 17 venues - hotels with meeting rooms, 
- 13 venues - special event venues with meeting rooms, including public venues with meeting 

rooms and cultural venues, 
- 8 venues - university with meeting rooms. 

 
The venues listed form a kind of research panel which, for many years, has been asked to provide the 
number of business meetings held in their physical facilities (with the designation of meetings lasting 
more than 1 day) and the number of participants in these meetings. These data are broken down by 
month throughout the year.  
In 2024, the research panel was slightly expanded to include public venues such as the Kato Science 
Corner and other venues where conference meetings and other events were held as part of the 
European Science City Katowice 2024 project. 
 
Some venues (e.g., Katowice International Convention Centre, Spodek Sports and Entertainment Hall) 
carry out detailed characterisation in accordance with the recommendations of the Poland Convention 
Bureau (PCB), which operates within the Polish Tourist Organisation, and even indicate events that 
qualify for ICCA (International Congress and Conferences Association) statistics. However, due to the 
high level of detail in the PCB's criteria for the data collected, as well as the discrepancies between the 
data collected and the criteria adopted by the venue managers and the requirements of the PCB, 
simplified forms were used in the process of carrying out the research for the current report in 
Katowice, covering the variables necessary to estimate the size of the business tourism market in the 
city (number of events in certain months, including the number of events lasting longer than one day, 
number of participants) and at the same time coinciding with the criteria used in the process of 
managing the venues. 
The data provided by the managers of the event venues will be analysed only and exclusively for the 
whole city of Katowice, taking into account the criteria for their division necessary for the analysis of 
the demand realised in 2024 on the business tourism market in Katowice.  
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3.2 Analysis of conferences and business events.  
 

The total number of conferences and other business events recorded in the surveyed facilities in 
Katowice in 2024 (Fig. 1) was 5,995 (6,451 in 2022), and the number of participants in these events 

(Fig. 2) was 791,092 (730,001 in the previous year). 

 

Figure 1. Conferences and business events in Katowice, 2015 - 2024 

Source: K. Cieślikowski - own research 
 
The number of conferences, meetings and business events in Katowice in 2024 is 7.74% lower than in 
2023. However, taking into account the duration of these events (see Figure 3), the number of one-
day events actually decreased by -17.82% year-on-year (from 4,736 in 2023 to 3,892 in 2024), while 
the number of events lasting more than two days increased by 19.35% year-on-year (from 1,762 in 
2023 to 2,103 in 2024). In addition, the total number of delegates attending all conferences and 
business events in Katowice in 2024 has increased by 5.4% compared to the previous year. 
 
This situation was probably influenced by the many conference events and meetings organised as part 
of the European City of Science Katowice 2024. Many public events lasting more than one day were 
organised throughout the year.  
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Figure 2. Participants in conferences and business events in Katowice, 2015-2024 

źródło: K. Cieślikowski - badania własne 
 
Figure 2 shows that the business tourism market in Katowice is recovering after the COVID-19 
pandemic. However, there is a noticeable slowdown in the number of participants (and the number of 
events even fell by 7.4%). 
The business tourism market in Katowice is still under pressure from rising costs of doing business, 
turbulence in the political environment, climate change, growing regional competition (activity of new 
venues in the region44), national competition (establishment of new convention bureaus in Poland45) 
and international competition (growing activity of cities in the Baltic46 and Balkan47 countries). 
The activities of the City of Katowice aimed at improving the tourist attractiveness of the city, based 
on the development of the leisure infrastructure described in the City Break in Katowice offer, as well 
as investments in new locations for modern business facilities (office buildings with conference rooms), 
or strengthening cooperation with Katowice Airport, may provide significant impetus for further 
development of the business tourism market in the city. 
 
In 2024, the number of one-day business events was 3,892 (Figure 3), representing 64.9% of the total 
of 5,995. This means that the number of one-day events in 2024 decreased by 17.82% compared to 
the previous year (4,681 events were recorded in 2023).  
On the other hand, 2,103 business events lasting two days or more were registered in Katowice in 2024 
(representing 35.1% of the total number of events). This represents an increase of 19.35% compared 
to the previous year (in 2023, 1,762 such events were recorded).. 
 

 
44 see in: https://prezeroarenagliwice.pl (dost: 10.12.2024) 
45 see in: https://szczecin-live.pl (accessed 11.12.2024) 
46 see in: https://lithuania.travel (accessed 09.12.2024) 
47 see in: https://meetex.eu (accessed 08.12.2024) 
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Figure 3. Structure of conferences and business events in Katowice in 2015-2024, considering their 

duration 

Source: K. Cieślikowski – own research 
 
An analysis of business events in Katowice by location (type of conference venue) shows that in 2024, 
4,532 business events were held in hotels (Figure 4), accounting for 75.6% of the total number of 
events in Katowice.  
Compared to 2023, this is a decrease of 900 events or 16.57% (when 5,432 business events were 
recorded in hotels). On the other hand, in 2024, 1,463 business meetings were held in 'other facilities', 
representing 24.4% of all events (Figure 4). This is 397 more events than in 2023 (i.e., an increase of 
37.24%). 
 
However, when analysing the distribution of the total number of delegates attending business events 
in Katowice in 2024 (791,092 people) by type of venue in the following years (Figure 5), it should be 
noted that the proportions between hotels and 'other venues' are reversed (compared to the structure 
of the number of events). In 2024, 21.0% of delegates (166,091 people) attended business events in 
hotels and 79.0% (625,001 people) in 'other venues' (Figure 6). 
 
The largest increase in the number of participants compared to the previous year was in 'other 
establishments' (from 569 144 persons in 2023 to 625 001 persons, or 9.81%). In hotels, the number 
of participants will decrease by 8.50%. This may be due to the increased activity of academic centres 
in connection with the implementation of the Katowice European City of Science 2024 project, as well 
as the growing interest of participants in congresses and conferences in such facilities. 
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Figure. 4. Structure of conferences and other business events in Katowice in 2015-2024, 
considering the type of conference facilities 

Source: K. Cieślikowski – own research 
 

 

Figure. 5. Structure of conferences and other business events participants in Katowice in 2015-2024, 
considering the type of conference facilities 

Source: K. Cieślikowski – own research 
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Business events 
 

 

Participants of business events 
 

 

  

Figure 6. Structure of business events and participants by type of venue in Katowice in 2024. 

Source: K. Cieślikowski – own research 
 
 
Another element of the analysis of the business tourism market in Katowice is the seasonality of 
conference meetings in individual months of the calendar year (Figure 7).  
 

 

Figure 7. Seasonality of meetings and conventions in Katowice by month in 2024 

Source: K. Cieślikowski – own research 
 
The largest number of congresses and business events in 2024 took place in autumn, in October and 
November (a total of 1,270 events) and in March (622 events). The largest number of people attending 
business events was recorded in March 2024 - 114,495 people (Table 2). 
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The year 2024 is characterised by a slightly higher number of participants in events organised on the 
business tourism market in Katowice than in 2023. However, this did not lead to an increase in the 
occupancy rate of hotels, which recorded similar results to the previous year (only a few hotels slightly 
improved their results compared to the previous year). On the other hand, average daily rate (ADR) 
indicators fell, mostly by several percentage points. 
 

Table 2. Seasonality of the conference and business events market in Katowice in 2024  
 events  participants  conference days 

months number %  delegates %  days % 

I 439 7.3%  107 630 13.6%  610 7.8% 

II 526 8.8%  43 260 5.5%  583 7.5% 

III 622 10.4%  114 495 14.5%  779 10.0% 

IV 546 9.1%  62 719 7.9%  759 9.7% 

V 515 8.6%  41 211 5.2%  710 9.1% 

VI 497 8.3%  41 335 5.2%  728 9.3% 

VII 261 4.4%  9 865 1.2%  382 4.9% 

VIII 229 3.8%  52 338 6.6%  250 3.2% 

IX 580 9.7%  56 952 7.2%  746 9.6% 

X 684 11.4%  61 376 7.8%  881 11.3% 

XI 586 9.8%  110 809 14.0%  776 9.9% 

XII 510 8.5%  89 102 11.3%  598 7.7% 

total 5 995 100.0%  791 092 100.0%  7 802 100.0% 
 

 
Source: K. Cieślikowski – own research 
 
 
Summing up 2024, the summer months (July and August) saw the lowest demand for conferences and 
business events in Katowice. 
 
It should also be noted that all events (5,995 events) lasted a total of 7,802 days over the year (in 2023 
it was 8,261 days). This means that the average duration of a conference in Katowice in 2024 was 1.30 
days, slightly longer than in 2023 (when it was 1.28 days). 
 
 
Taking into account the number of business events (5,995 in total, of which 1,463 were held in 'other 
facilities' and 4,532 in hotels) and the number of participants (791,092 in total, of which 625,001 in 
'other facilities' and 166,091 in hotels), broken down by conference facilities (Fig. 6), the average 
number of participants in a business event/conference meeting held in a hotel in Katowice in 2024 was 
37 persons (33 persons in 2023), while in other facilities it was 427 persons (538 persons in 2023).  
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Thus, in 2024, the number of business events and conference meetings in hotels was slightly higher 
than in 2023 (an increase of 9.7%), while it was significantly lower in 'other establishments'. 
 
The total number of business events and conferences in Katowice in 2024 is lower than in the previous 
year, but the total number of participants in these events has increased. The analysis of the 
participants' behaviour on the business tourism market in 2024, as well as the structure of the 
expenses incurred in Katowice, allows us to estimate the direct impact on the region's economy. 
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4 Survey of conference participants in Katowice in 2024 

4.1 Methodology of the research on the conference participants 
 
The study of the business tourism market in Katowice in 2024 again took into account the behaviour 
and expectations of conference participants (their activity on the business tourism market, 
preferences, level and structure of spending, etc.). 
 
In order to achieve the research objectives, a survey method was used, with a questionnaire as the 
research tool. The direct research process was preceded by discussions with facility managers and 
conference organisers about the need for research on the business tourism market in Katowice and to 
obtain their consent to conduct research with participants of such events in the facilities they manage. 
 
Questionnaires (surveys) were distributed before the start of the conference and during the breaks, 
and collected after the meeting. This study was carried out by people who were willing to provide 
additional information to meeting participants in case of questions or doubts. The survey, supported 
by direct contact from the research team, ensured a high return rate and reliability of the information 
collected.  
 
In 2024, information from 345 people who attended 7 different types of meetings (congresses, 
conferences, workshops and training courses) was analysed. A total of 3,546 people attended these 
events (these were conference meetings and business events with different numbers of participants, 
and the participants came from different locations, including abroad). Taking into account the origin 
of the participants, the events were defined as follows 1 event - regional/provincial, 5 events - national, 
1 - international). 
 
The selection of conference meetings and locations (objects) as well as the research sample was 
purposeful, so that it was possible to conduct research with participants of different conference 
meetings and to generalise the results.  
The surveys were carried out: 

• in various locations in the city of Katowice (in the city centre and outside the city centre), 
• in various conference facilities (4 business meetings in conference hotels, 2 meetings in a 

multifunctional conference centre without accommodation facilities, 1 meeting in an 
academic facility), 

• in meetings held on different days of the week (1 - Tuesday, 3 - Wednesday, 1 - Thursday, 1 - 
Friday, 1 - Saturday), 

• the participants represented different organisations: enterprises (companies) as well as non-
profit organisations and public administration. 

 
A further assumption of the research was that the research period would be similar to previous years 
and that the research would be conducted over a relatively short period (from 25 October to 12 
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December 2024) so that various internal factors would not significantly affect the research results (e.g. 
varying propensity of participants to use catering services and other expenses outside the conference 
facility, participation in other events, etc.). 
 
The conduct of research in accordance with the above assumptions requires, among other things, that: 

• contacting managers of conference facilities and convincing them of the need to conduct 
research on participants of conference meetings held in their facilities - located in the city of 
Katowice, 

• obtaining information from the managers of the facilities about the conference meetings 
held/planned in October, November and December 2023, 

• contacting organisers of conference meetings to obtain their consent to conduct research on 
participants of their meetings, 

• contacting with conference attendees during the research "in the field" (conference facility).  
 
The survey of conference participants in Katowice 2024 for the preparation of the report had the 
following stages: 

I. Review of the research tool developed in previous years 
II. Identification of events and selection of conferences to carry out the research 
III. Obtaining consent to conduct the research 
IV. Conducting surveys - collecting research material 
V. Data entry and coding 
VI. Counting and preparing results 
VII. Analysing and interpreting the results 
VIII. Preparation of conclusions for the report 

 

In order to carry out the research and achieve the expected objectives, a survey questionnaire was 
developed and tested, consisting of questions (open and closed questions, questions in a cafeteria 
structure, questions using a 5-point Likert scale) and a measure of the general characteristics of the 
respondents. The questionnaires, together with a covering letter from the City of Katowice, were 
subject to approval by the organisers of the business events. 
The questionnaire with questions was handed out to the participants before entering the conference 
rooms, together with information and a request to complete the questionnaire and return it to the 
designated persons during the conference or to specially prepared (labelled) ballot boxes for 
completed research questionnaires. 
The information collected was then entered and coded into a computer program for further analysis 
and conclusions.   
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4.2 Research sample characteristics 
 
The research sample consisted of 325 participants from 7 different conference sessions held in various 
conference facilities in the city of Katowice in October and November 2024. The analysis of the age 
structure of the study participants shows that 62.2% of them were people aged 25-44. Of these, 29.0% 
were conference attendees aged 35-44. 24.6% of respondents were aged 45-54 (Figure 8). 
 

 

Figure 8. Breakdown of those participating according to age 

Source: K. Cieślikowski – own research 
 
 
Women made up 49.3% of those surveyed, while men were 50.7% (Figure 9). 
 

 

Figure 9. Breakdown of those participating according to gender 
Source: K. Cieślikowski – own research 
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53.6% of respondents represented enterprises, which was the largest group of respondents. 
Representatives of non-profit organisations (including universities, schools, foundations, associations) 
made up 21.7% of the respondents, and state and local government employees made up 24.6% of the 
respondents (Figure 10). 

 
Figure 10. Breakdown of those participating according to organizations 
Source: K. Cieślikowski – own research 
 
24.0% of the surveyed conference attendees stated that they incurred costs related to accommodation 
in Katowice during their stay at the current conference (Figure 11). Their behaviour, expectations and 
the structure of their expenses may differ from those of participants who came to a business event 
and did not use accommodation in Katowice, so they were analysed separately in the further part of 
the study - their results were differentiated from those of delegates who did not use accommodation. 

 

Figure 11. The structure of the surveyed conference participants, taking into account their 
accommodation in Katowice 

Source: K. Cieślikowski – own research 
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In order to estimate the total expenditure of all participants in conferences and business events in 
Katowice, it is very important to distinguish the size and structure of the expenditure of participants in 
conferences and other business events who stay overnight in Katowice from those who do not, due to 
their different purchasing behaviour and preferences for other services in the city48. 

 
 

Figure 12. Geographical distribution of the participants of the conference in Katowice 

Source: K. Cieślikowski – own research 
 
The survey only counted responses from people who came from outside Katowice. The largest number 
of respondents attending conferences in Katowice (Figure 12) came from the Silesian voivodeship 
(43.8%). The next voivodships from which the surveyed participants came were Mazowieckie - 12.8% 
of all surveyed participants, Małopolskie - 11.6%. In 2024, participants from abroad accounted for 4.1% 
of the survey sample. The smallest number of people in the sample came from the following 
voivodships Lublin, Warminsko-Mazurskie, Podlaskie, Lubuskie.  
  

 
48 In order to present the total expenditure of conference participants in Katowice in 2024, it is necessary to take into account the average 

values of expenditure from the survey studies (according to their type structure) and, in the final calculations, the identified share of 
overnight stays at all conferences in Katowice declared by the survey participants throughout the year (as shown in Figure 13). 
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5 Results of the market research among the participants of the conference 
meetings in Katowice in 2024. 

5.1 Conference activity of the participants of business events in the year 2024.  

5.1.1 Conference destination Katowice  
 

For those taking part in business events, Katowice is an important point on the map of conference 
meetings in Poland. The survey participants (345 people) stated that they attended a total of 2,070 
conference meetings in 2024 (on average, one person per 2024 attended 6.0 conferences). Of these 
conference meetings, 27.5% (570) were held in Katowice (Figure 13). 
 

 

Figure 13. Structure of all conference sessions attended by survey respondents in the year 2024 by 
the location of the conference 

Source: K. Cieślikowski – own research 
 

 
 

Figure 14. Structure of all conference sessions attended by survey respondents in the year 2024 by 
accommodation in the city. 

Source: K. Cieślikowski – own research 
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19.2% of all meetings that respondents will hold in Katowice in 2024 (i.e. 110 out of 574) will involve 
an overnight stay in Katowice (Figure 14). The remaining 80.8% of their meetings in Katowice in 2024 
(i.e. 464 out of 574) will be events that do not involve an overnight stay in the city. 
 
Delegates in 2024 attended an average of 6.00 conference sessions, including 1.67 sessions in Katowice 
(Table 3).. 

Table 3. Average number of meetings attended by conference delegates in 2024, by type of 
organisation they work for 

 all 
Persons 

representing 
companies 

Persons representing non-
profit organisations or 
public administration 

Average number of meetings in total 6.00 7.86 3.84 

Average number of meetings in Katowice 1.67 1.65 1.69 

 
Source: K. Cieślikowski – own research 
 
Delegates representing companies were more likely than others to attend conference meetings - their 
average number of such events in 2024 was 7.86 (including 1.65 in Katowice). In contrast, delegates 
representing a non-profit organisation or a public administration attended an average of 3.84 
conference events in 2024 (Table 3). 
 

5.1.2 Trends in delegates activity in meetings 
 
Looking at delegates' activity in attending conference meetings in 2024, 65.2% of respondents did not 
change the total number of conference meetings they attended in 2024 compared to the previous year 
(Table 4). 
 

Table 4. Delegate activity in conference market 2024 vs 2023 

 
Decrease in the 

number of 
conference 
meetings 

Number of meetings 
unchanged 

Increase in the 
number of 

conference meetings 

Percentage of respondents with 11.6% 65.2% 23.2% 
Average change in the number of 

conference meetings attended - 31.3% 100.0% + 54.4% 

 
Source: K. Cieślikowski – own research 
 
On the other hand, 11.6% of delegates said that their activity in the meetings market had decreased. 
On average, the number of events they attended decreased by -31.3% compared to the previous year. 
On the other hand, 23.2% of respondents saw an increase of 54.4% in the number of meetings in 2024 
compared to 2023 (Table 4). 
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5.2 Transport used by those attending meetings held in Katowice. 
 
The majority of delegates surveyed travelled to the conference sessions in Katowice by car (78.3% of 
responses). 14.5% used rail transport (PKP) and 7.2% used taxis. 4.3% travelled by air (Figure 15). The 
number of responses exceeds 100.0% because some respondents indicated several means of 
transport, they used to get to the conference meeting. 

 

Figure 15. Structure of the participants of the conference meeting in Katowice by the means of 
transport used for the arrival in the year 2024 

Source: K. Cieślikowski – own research 
 
The percentage of delegates using a car to travel to the conference is higher for those representing 
companies - 81.1% (Table 5). It should be noted that 9.7% of people staying in conference 
accommodation said they used an airplane to get to the conference. 

Table 5. Use of the means of transport by different groups of delegates - participants in the 
meetings of the Conference in Katowice in the year 2024 

 
All 

respondents 
Participants 
representing 
businesses 

Participants from 
non-profit 

organisations and 
administration 

Participants 
without 

accommodation 

Participants with 
overnight 

accommodation 

car 78.3% 81.1% 75.0% 78.9% 77.4% 

train 14.5% 21.6% 6.3% 13.2% 16.1% 

Public transport 7.2% 0.0% 15.6% 13.2% 0.0% 

Taxi 5.8% 8.1% 3.1% 5.3% 6.5% 

aeroplane 4.3% 5.4% 3.1% 0.0% 9.7% 

Long distance bus 1.4% 0.0% 3.1% 2.6% 0.0% 
 

Source: K. Cieślikowski – own research 
 
All delegates as the passengers declared that they had arrived at Katowice Airport. 
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5.3 Perception of Katowice City as a place for conferences and business events 

based on delegate surveys. 

5.3.1 The most important location attributes for meeting attendees  
 

In order to determine the attractiveness of Katowice for conference participants, two questions were 
included in the research questionnaire. One of them asked for the most important advantages of the 
conference destination in the opinion of the respondents (12 features were listed and the participants 
were asked to comment on each of them by placing an "x" on a 5-point Likert scale from 1 to 5, where 
1 - "not very important" and 5 - "very important"). The second question (later in the questionnaire) 
related to the extent to which Katowice fulfils these factors that determine the attractiveness of the 
destination as a conference destination (the same characteristics/factors were listed, with 1 meaning 
that the city "fulfils to a lesser extent" and 5 - "fulfils perfectly"). The difference between the average 
results for individual attractiveness features/factors (i.e. the difference between expectations and 
fulfilment in the opinion of the participants) makes it possible to show the strengths and weaknesses 
of Katowice as an attractive destination on the conference market in the perception of the conference 
participants. 

Table 6. Attributes of a conference destination based on research among those attending 
conferences and business events in Katowice in 2024. 

Characteristics (Attributes) All 
respondents 

 Participants 
representing 
businesses 

Participants from 
non-profit 

organisations and 
administration 

 Participants 
without 

accommodation 

Participants with 
overnight 

accommodation 

Feeling of safety in the city 4.20  4.22 4.19  4.24 4.16 

Accessibility by transport 4.09  4.03 4.16  4.08 4.10 

Diverse accommodation base 3.93  4.16 3.66  3.74 4.16 

Positive experience of previous conferences in 
the city 3.93  4.00 3.84  3.97 3.87 

Many leisure attractions (facilities, places) in 
the city 3.62  3.38 3.91  3.63 3.61 

Diversified gastronomic base 3.55  3.78 3.28  3.26 3.90 

Parks and green areas 3.46  3.32 3.63  3.32 3.65 

Many cultural and entertainment facilities in 
the city 3.30  2.95 3.72  3.16 3.48 

Cultural and sporting events during the 
conference 3.12  2.92 3.34  2.97 3.29 

Many cultural and sports events in the city 3.09  3.00 3.19  2.82 3.42 

Possibility of guided tours of the city and its 
surroundings 2.99  2.78 3.22  2.97 3.00 

Many shopping centres in the city 2.62  2.81 2.41  2.37 2.94 
 
 

Source: K. Cieślikowski – own research 
 
The delegate surveys showed that the most important attributes of the conference venue for delegates 
were "a sense of safety in the city" (4.20 on a five-point scale) and accessibility by transport with an 
average score of 4.09 (Table 6). 
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Less important for the attractiveness of the city as a conference destination in the opinion of 
conference participants are features such as "many shopping centres in the city" (2.62) and "the 
possibility of sightseeing with a guide" (2.99). However, this factor is more important for people 
representing public administration and non-profit organisations, with an average level of importance 
of 3.22. The research results presented in Table 6 show that 'a wide and varied range of 
accommodation' is more important for delegates representing companies and delegates using 
accommodation. 

5.3.2 Level of fulfilment of delegates' expectations by Katowice City 
 
Delegates rated the city of Katowice highly in terms of 'variety of accommodation', 'many cultural and 
entertainment facilities in the city' and 'accessibility by transport' (Table 7).  
 

Table 7. Assessment of the attractiveness of Katowice as a meeting destination based on the 
survey of participants of conferences and business events in Katowice in 2024. 

Characteristics (Attributes) All 
respondents 

 Participants 
representing 
businesses 

Participants from 
non-profit 

organisations and 
administration 

 Participants 
without 

accommodation 

Participants with 
overnight 

accommodation 

diversified housing base 3.96  4.05 3.84  3.95 3.97 

Feeling of safety in the city 3.87  3.89 3.84  4.05 3.65 
Positive experience of previous conferences in 

the city 3.86  3.62 4.13  4.05 3.61 
Many cultural and entertainment facilities in 

the city 3.81  3.73 3.91  4.11 3.45 

Accessibility by transport 3.80  3.73 3.88  4.16 3.35 

Diversified catering base 3.74  3.73 3.75  3.89 3.55 

Many shopping centres in the city 3.74  3.68 3.81  3.97 3.45 

Many cultural and sporting events in the city 3.52  3.43 3.63  3.66 3.35 
Many leisure attractions (facilities, places) in 

the city 3.51  3.43 3.59  3.82 3.13 

Parks and green areas 3.31  3.05 3.61  3.43 3.16 
Possibility of guided tours of the city and its 

surroundings 3.23  3.24 3.22  3.26 3.19 
Cultural and sporting events during the 

conference 3.14  2.92 3.41  3.32 2.94 

 
Source: K. Cieślikowski – own research 
 
However, when analysing the results in Table 7, it can be seen that participants who did not use 
accommodation rated the city of Katowice significantly higher than delegates who stayed overnight in 
terms of "accessibility by transport" (4.16 on a five-point Likert scale), as well as "feeling safe in the 
city", "positive experiences from previous conferences in the city", "many cultural and entertainment 
facilities in the city". On the other hand, participants representing companies rated Katowice higher 
than the others in terms of "diversified accommodation base" (4.05). 
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5.3.3 Strengths and weaknesses of the city of Katowice as a place for participation in 
conferences, meetings and business events 

 
The city's strengths as an attractive destination for meeting delegates are those features/attributes 
that delegates say are very important to them and are well met by the destination. As a result of the 
difference between the average fulfilment and the average importance, these features receive a 
positive score (i.e., exceed expectations).  
In the case of Katowice, according to the survey of conference delegates in 2024, delegates' 
expectations were not met in terms of 'feeling safe in the city', 'accessibility by transport' or the 
availability of 'parks and green areas' (Table 8).  

Table 8. Characteristics of the City of Katowice compared to expectations of conference meetings 
in 2024. 

 

Characteristics (Attributes) 

How important are the 
following 

characteristics to the 
delegates? 

A 

 
How does the city of 
Katowice fulfil these 

characteristics? 
B 

Katowice as a 
conference city  

C = B - A 

Feeling of safety in the city 4.20 3.87 -0.33 

Accessibility by transport 4.09 3.80 -0.29 

Diverse accommodation base 3.93 3.96 0.03 
Positive experience of previous conferences in 

the city 3.93 3.86 -0.07 
Many leisure attractions (facilities, places) in the 

city 3.62 3.51 -0.12 

Diversified gastronomic base 3.55 3.74 0.19 

Parks and green areas 3.46 3.31 -0.15 
Many cultural and entertainment facilities in the 

city 3.30 3.81 0.51 
Cultural and sporting events during the 

conference 3.12 3.14 0.03 

Many cultural and sports events in the city 3.09 3.52 0.43 
Possibility of guided tours of the city and its 

surroundings 2.99 3.23 0.25 

Many shopping centres in the city 2.62 3.74 1.12 

 
Source: K. Cieślikowski – own research 
 
Such discrepancies between the expectations and the fulfilment of the high requirements of the 
conference participants by the City of Katowice may be due to the investment works carried out in the 
city centre, the reconstruction of transport routes (including railway viaducts) and the still unpopular 
green and recreational areas in the city. 
 



 
 

 

  

 

 
 

37 

      
5.4 Structure and amount of the expenses of the participants of the conference in 

Katowice 
 
All participants in the study (345 respondents) were asked to provide the structure of the expenses 
incurred in the city of Katowice during their stay at the conference. Taking into account only the 
expenses of those participants who declared such expenses in Katowice (91.3% of all respondents), it 
was calculated that the average amount of expenses incurred in Katowice per person was PLN 625.39. 
It was definitely higher than in the previous year (in 2023 it was PLN 463.14). This is due to longer stays 
in Katowice during conferences, as well as rising prices of services (e.g., parking, catering, etc.) and 
conference fees. 
 
It should be noted that 91.3% of respondents reported spending money in Katowice (excluding the 
cost of travel to and from the city) and 8.7% reported spending nothing in the city. 
 
Delegates who did not report any expenses in Katowice came from a town close to their place of 
residence and therefore did not feel the need to purchase goods and services in Katowice before or 
after the conference. 
 
Respondents who reported spending money on accommodation in Katowice ("participants who stayed 
overnight in Katowice") in connection with their participation in the 2024 conference spent an average 
of PLN 1,033.29 in the city of Katowice (in 2023 it was PLN 950.17), of which PLN 481.61 was spent on 
accommodation alone (in 2023 it was PLN 573.85). 
 
Taking into account the average length of stay in Katowice of a conference delegate incurring 
accommodation costs of 1.61 days (in 2023 it was 1.97 days), it can be assumed that delegates staying 
in the City of Katowice in 2024 will spend an average of PLN 642.32 per day (in 2023 it was PLN 481.25), 
including approximately PLN 299.38 for one night (in 2019 it was PLN 290.65). 
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Delegates who declared expenses in Katowice but did not use accommodation spent an average of 
PLN 242.21 during their stay at the conference in Katowice (in 2023 it was PLN 195.62). 
 
Meanwhile, 13.2% of respondents in the "without accommodation" group did not report any expenses 
in Katowice. The average length of stay (of delegates without accommodation) at the conference in 
Katowice was 1.11 days. This means that the average value of their expenses in Katowice (of those 
who incurred expenses) per conference day of stay was PLN 219.14 (in 2023 it was PLN 157.58). Taking 
into account the number of people who did not spend any money during their stay at the event, the 
average amount spent by delegates without accommodation in Katowice in 2024 was PLN 210.34. 
 
The analysis of the structure of expenses of the surveyed delegates "not staying overnight" in Katowice 
in 2024 (Table 9) shows that the largest part of their expenses (41.5%) will be spent on catering 
services, followed by "shopping in shopping centres" (21.6%), then "parking in Katowice" (17.3% of 
their total expenses). On the other hand, the analysis of the structure of expenditure of delegates 
"staying overnight" in Katowice shows that in 2024, the average expenditure on accommodation 
accounted for 46.6% of their total expenditure in Katowice. They spent 16.3% on catering services both 
inside and outside the conference facilities. 
 

Table 9. Structure of total expenditure of conference participants in Katowice in 2024. 

 
Structure of delegates' 

expenses without 
accommodation 

Structure of delegates' 
expenditure with 
accommodation 

accommodation services 0.0% 46.6% 
catering services in the conference 

venue 19.0% 10.1% 
catering services outside the 

conference venue 22.5% 6.2% 

Conference material 10.8% 12.5% 

Parking in Katowice 17.3% 6.8% 

Local transport in Katowice 1.4% 0.8% 
Leisure and entertainment at the 

conference venue 1.3% 1.9% 

Leisure and entertainment in Katowice 6.1% 7.1% 
Shopping in galleries, shopping centres 

and shopping streets 21.6% 8.1% 

total 100.0% 100.0% 
 
Source: K. Cieślikowski – own research 
 
It should be noted that the surveyed conference attendees also showed different propensities to incur 
different types of expenditure in Katowice (Table 10). 
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Among conference participants who did not stay overnight in Katowice, 47.4% spent an average of PLN 
84.39 on catering services at the conference venue and 39.5% spent an average of PLN 120.00 on 
catering services outside the conference venue. The highest average amount of PLN 346.00 was spent 
by participants who did not stay overnight on shopping in malls, centres and shopping streets. Only 
13.2% of them reported this expenditure. 
 
Among conference participants who stayed overnight during the conference in Katowice, 58.1% spent 
an average of PLN 178.89 on catering services at the conference venue, and 32.3% spent an average 
of PLN 199.00 on catering services outside the conference venue. 
 
The total cost of accommodation incurred by delegates in 2024 was PLN 481.61. On average, a 
delegate stayed in Katowice for 1.61 days (i.e. spent an average of PLN 299.38 per night). 12.9% of 
delegates staying in Katowice spent an average of PLN 650.00 on "shopping in galleries, shopping 
centres and shopping streets". 
 

Table 10. The willingness of conference delegates to incur expenses by cost type and the average 
value of these expenses in Katowice for people who have declared them in 2024. 
 Delegates without accommodation  Delegates with accommodation 

 
Average amount of 
expenses for those 
who incurred them 

(in PLN) 

Percentage of 
participants in this 

group who incurred 
these expenses 

 
Average amount of 
expenses for those 
who incurred them 

(in PLN) 

Percentage of 
participants who 

incurred these expenses 
in this group 

accommodation services 0.00 0.0%  481.61 100.0% 

catering services in the conference 
venue 84.39 47.4%  178.89 58.1% 

catering services outside the 
conference venue 120.00 39.5%  199.00 32.3% 

Conference material 143.33 15.8%  500.00 25.8% 

Parking in Katowice 86.31 42.1%  98.64 71.0% 

Local transport in Katowice 15.43 18.4%  52.40 16.1% 

Leisure and entertainment at the 
conference venue 26.25 10.5%  85.71 22.6% 

Leisure and entertainment in 
Katowice 98.00 13.2%  150.67 48.4% 

Shopping in galleries, shopping 
centres and shopping streets 346.00 13.2%  650.00 12.9% 

 
Source: K. Cieślikowski – own research 
 
Overnight visitors are a very attractive target group for many market units operating in Katowice. They 
showed a higher propensity to spend on leisure and other services than conference attendees without 
an overnight stay (Table 10).  
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Executive summary  
 
In 2024, the total number of conferences, meetings and other business events in Katowice was 5,995. 
Of these, 35.1% (2,103) lasted two days or more. 
 
It should also be noted that 4,532 business meetings were held in hotels (75.6% of the total number 
in Katowice), and the rest (1,463) in other facilities. 
 
The market for business events and conferences is under great pressure from external factors and 
increasing competition from other cities. Compared to 2023, the number of business events and 
conference meetings is slightly lower. However, the number of event attendees in 2024 increased by 
5.38% y/y to 791,092 people (730,001 people in 2023). 
 
The total number of conference days in Katowice in 2024 was 7,802 days (in 2023 it was 8,261), and 
the average duration of conferences and other business events in 2024 was 1.30 days. The largest 
number of conferences and other business events and conference days was recorded in October. On 
the other hand, the largest number of participants in such events visited Katowice in March 2024.  
 
In 2024, the International Congress Centre (MCK) in Katowice (the largest indoor conference space in 
Poland) hosted 121 business events and conferences. They were attended by 319,536 people (in 2023, 
124 business events were recorded, attended by 359,074 people). 
 
Business tourism in Katowice is associated with spending by participants on various services in 
conference facilities and in the city. The total expenditure of the surveyed delegates staying in 
Katowice in 2024 was on average PLN 1,033.29 per person (in 2023 it was PLN 950.17), of which PLN 
481.61 was spent on accommodation. The average length of stay for a person staying in Katowice 
during a conference is 1.61 days, so delegates staying in Katowice spent an average of PLN 642.32 per 
day (in 2023 it was PLN 481.25). 
 
Delegates who declared expenses in Katowice but did not use accommodation spent an average of 
PLN 242.21 in Katowice in 2024 (in 2023 it was PLN 195.62). At the same time, 13.2% of respondents 
in the "without accommodation" group did not declare any expenses in Katowice. 
 
The average length of stay (of delegates without accommodation) at the conference in Katowice was 
1.11 days. This means that the average value of their expenses in Katowice (analysing only those who 
incurred expenses) for one conference day was PLN 219.14 (in 2023 it was PLN 157.58).  
 
However, taking into account the number of people who did not incur any costs during their stay at the event, 
the average cost of delegates without accommodation in Katowice in 2024 was PLN 210.34 per person per day. 
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Based on the total number of participants in business events in Katowice, divided into those who 
incurred costs in the city and those who did not, and further divided into those who stayed overnight 
in Katowice and those who did not, as well as the average costs of their activities during their stay in 
Katowice, the total amount spent by participants in business events in Katowice was estimated. 
  

In 2024, the total amount spent by participants in business events 

and conferences in Katowice will exceed PLN 284.5 million 

(PLN 284,451,297.44).  
This amount is 20.4% higher than in the previous year (in 2023 it 
was PLN 236 million), despite a slightly lower number of business 
events and conferences in the city.  
 
This increase in total expenditure in 2024 was influenced by 
several factors: the number of participants in Katowice was 

slightly higher, but their individual expenditure increased significantly, and a higher percentage of 
people were willing to purchase any services in Katowice, and slightly longer stays of guests and 
conference meetings were recorded. It is likely that the City of Katowice will continue its policy of 
actively supporting demand on the tourism market and actively promoting business events held in the 
city, as well as promoting leisure attractions in the city. 
 
Based on research into the expectations and preferences of conference participants, Katowice is a city 
that meets the requirements of conference and business event participants. The City of Katowice is 
trying to create new tourist products and improve the accessibility of information about existing 
attractions (e.g., the City Break Katowice application) in order to extend the stay of guests (including 
conference participants).  
 
In 2025, many international and national business events are planned in Katowice (also described in 
the report), further infrastructure investments will be made to improve the city's accessibility, and 
cooperation with Katowice Airport will be intensified. In addition, planned investments in hotels will 
increase the accommodation base for business tourism.  
Such changes in the business tourism market allow us to look to the future with optimism, but we must 
not forget the changes in the external environment and the competition from other cities in Poland 
and abroad. 
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Comment by Dr Rob Davidson  
 
As a researcher and educator in business tourism, and as someone with a longstanding personal 
interest in Poland as a destination for business events, I was naturally delighted to read this excellent 
report, ‘The Katowice Business Tourism Market in 2024’. Good quality, up-to-date and comprehensive 
data on this subject is essential for any city that is competing to win conferences and other business 
events. Such data is indispensable for benchmarking the city’s performance against other destinations 
and for guiding long-term planning and future investment by those companies and organisations that 
provide services and facilities for business events in the city. 
At a time of increasing competition among cities in Poland, in Europe and beyond, to attract business 
events and enjoy the economic and other benefits that they create, it is very encouraging to read in 
the report that Katowice’s extensive advantages as a business tourism destination are continuing to 
increase. Adding to these advantages are the city’s ongoing investments in its hotel stock, conference 
and congress facilities, and its communications and transport infrastructure. Importantly, these 
supply-side strengths are reinforced and marketed through Katowice City Council’s own promotional 
efforts, supported by the Katowice Convention Bureau and the Silesia Convention Bureau (operating 
within the Silesian Tourism Organisation). These organizations completely understand that, for 
Katowice, the benefits of hosting business events extend beyond the positive economic impact. Such 
events give overnight business visitors to the city an opportunity to experience Katowice’s many 
attractions and to understand the unique heritage and identity of the city. In my personal opinion I 
think that this is particularly important for foreign participants in business events, as I strongly believe 
that, internationally, Katowice deserves to be much better known and appreciated as a Polish city. In 
this way, business events make a direct contribution to the international branding of the city of 
Katowice. My own visits to the city have allowed me to appreciate its unique character and outstanding 
attractions, and I am convinced that business events have the strong potential to boost the reputation 
of Katowice in Poland and beyond. 
I am therefore very grateful to Dr Cieślikowski for the opportunity to read his clear, detailed and 
comprehensive research published in this report. Compiling such a wide-ranging report is a challenging 
task for any researcher. But the author’s own academic background and his thorough knowledge of 
the business tourism industry make him the ideal person to carry out the rigorous data collection and 
analysis necessary for such a publication. It will be extremely useful to local decision-makers, 
politicians, and anyone providing services and facilities for business tourism in the city of Katowice and 
in the Silesia region more widely. 
 

 

Dr Rob Davidson is the Managing Director of MICE Knowledge, a London-based consultancy 
specialising in research, education and training for the business events industry. His main 
areas of expertise are conference management, destination marketing and business travel. 
Over the past fifteen years he has written widely on these themes, including his latest book, 
'Business Events'. He has carried out research projects for a number of major organisations 
including the Poland Convention Bureau, the Ireland National Tourism Development 
Authority, and the Society for Incentive Travel Excellence. He is regularly invited to speak at 
international conferences on themes linked to business events, in particular to present the 
results of his ongoing research into conference industry trends. Rob also teaches as a Visiting 
Professor in three European universities, where he educates and inspires Events 
Management and Tourism Management students every year. In 2015, he was awarded a 
Doctorate from the University of Greenwich for his thesis, entitled ‘Technological and 

Demographic Factors as Agents of Change in the Development of Business Events’. In 2016, he won the Best Conference 
Speaker award at the Global Event Awards. In 2017, he was awarded the Lifetime Achievement Award at the IBTM WORLD 
exhibition in Barcelona. 

www.miceknowledge.com • rob@miceknowledge.com 

  

https://www.routledge.com/Business-Events/Davidson/p/book/9781138735767
http://www.miceknowledge.com/
mailto:rob@miceknowledge.com
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Attachment 1. Hotels in Katowice in 2024 
 
 

no. hotel name categorisation 
(in stars) 

Number of 
rooms 

Number of beds 
(no extra beds) 

Maximum total 
number of people 
in meeting rooms 

1. Monopol 5* 114 216 435 
2. Courtyard By Marriott Katowice City 

Center 4* 151 300 500 

3. Diament Plaza Katowice 4* 135 270 26 
4. Hotel M23 4* 42 68 55 
5. Qubus Hotel 4* 97 180 35 
6. Mercure Katowice Centrum 4* 268 536 80 
7. Novotel Katowice Centrum 4* 300 600 630 
8. Park Hotel Diament Katowice 4* 186 372 400 
9. Metropol Hotel Katowice 4* 168 336 420 
10. Q Hotel Plus Katowice 4* 121 242 120 
11. Vienna House Easy by Wyndham 

Katowice 3* 203 423 600 

12. Best Western Hotel Mariacki 3* 46 62 45 
13. Bażantowo Sport Hotel 3* 18 46 50 
14. Campanile 3* 77 154 150 
15. Hotel Diament Spodek Katowice 3* 30 56 80 
16. Hotel Rehabilis 3* 32 64 50 
17. Kinga 3* 26 50 0 
18. Quality Silesian 2* 102 195 196 
19. B&B Hotel Katowice Centrum 2* 105 216 10 
20. Hotel Economy Silesian 2* 80 151 126 
21. Eurohotel Katowice 2* 43 115 24 
22. Marysin Dwór 2* 61 120 600 
23. Ibis Budget Katowice Centrum 1* 124 248 0 
24. Hotel Senator (meets 3* requirements) No categorisation 50 100 60 
25. Hotel Załęże (meets 2* requirements) No categorisation 70 140 114   

Total  2 649 5 260 4 806 
 

Current state on 12/12/2024 
Source: K. Cieślikowski – own research 
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Attachment 2. Contact details 

 
Convention Bureau Katowice 
 
 
Promotion Department 
Department of Business Tourism Development and Convention Bureau 
convention@katowice.eu 
 
Mr. Janusz Nowak 
Phone +48 506 755 013 
janusz.nowak@katowice.eu 
 
Mr. Robert Torka 
Phone +48 504 787 054 
Robert.torka@katowice.eu 
 
Office address: 
Al. Korfantego 35, 40-005 Katowice 
 
Correspondence address: 
Katowice City Office 
ul. Młyńska 4, 40-098 Katowice  
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Attachment 3. City Break Katowice – QR code  

 
IOS 

 
 
 

Android 
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